From Concern to Action:
New Research Reveals Consumers

One of the world's largest consumer studies on forests
across 33 countries reveals:

Top Concerns for Forests
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Consumers Expect Forest Sustainability
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expect companies to ensure that the wood/paper
products and packaging they sell are not
contributing to deforestation

prefer to choose products that do not contribute to
the climate crisis.

When asked about forests in
particular, the connection to
biodiversity is strong - often
stronger than climate.

Nearly two thirds (63%) try to
buy products packaged with
renewable materials

Consumers are therefore taking action to address
forest issues with their product choices

3out of 4 claim they would rather
choose products that do not
damage plants and animals

2out of 3say they can help to
protect forests by purchasing
products certified independently

Independent sustainability certifications are regarded
as important tools for change

Global

Average 64 0/°

Countries with
high demand:

Bl china: 86
8B Kenya: 78%

Turkey: 75%

) Mexico: 747

FSC is the clear leader as the most recognized

Fsc forest certification worldwide

77%

R ae
Recognition s highest
among 18 to 24 year-olds,

AL

FSc

46%

of consumers
recognize the FSC
logo which is higher
than any other
forest certification
system tested.

1in10Danes canrecall FSC.

‘without any prompting

Itis also highin China and
Germany at 7%
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show moderate to
high levels of
confidence in FSC to
protect forests,
whichis clearly
higher than in
governments or
businesses?
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In the eyes of consumers, brands who associate with
FSC have a clear advantage
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of those who recognize
FSC would choose
FSC-certified products
over non-certified
equivalents

of those who
recognise FSC, claim
they would pay more
for FSC-certified
products

*  China: 92%

South Africa: 84%

The consumers have spoken.

Join our mission to protect the world’s forests.

8in10

of consumers who
recognize FSC say they
are more likely to trusta
brand if it offered
FSC-certified products

FOR ALL
FSC FOREVER
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